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The Talent Fairy surveyed our community of editorial leaders, managers, editors, writers, and other
content creators about the state of the media industry, what they are looking for in their next role,
and the brands they most admire. Here are the results based on 145 respondents. We hope that
you’ll use this feedback to inform your editorial hiring practices in 2020.

For more details on who participated, please scroll down to Who Took This Survey.

They Move Around A Lot

This perhaps isn't surprising considering Meredith, Conde

H Nast, Bustle, Vice, and BuzzFeed all had layofts this year.

Business Insider estimates more than 7,700 media

8 8 % professionals lost their jobs in 2019.

full-time

less than five years

And They Will Continue to Move

are actively or casually looking
for their next role in content.

They Want More $$$ and Flexibility

What will be the most important to you when choosing your next full-time role? *

@ 539 43@ f 42%

35% 24% 20%

*The bottom of the list:

My most important criterion (and non-negotiable) is the ability to work
from home for people who don't suck. The rest is all gravy.

They Are Cautiously Optimistic

Still, more than 64% admit they fear they
will never find another job they love.

On the one hand, it feels like you hear about layoffs every day, but on the other,
brands and media are evolving in new ways that a person interested in
editorial/content doesn't have to be confined to traditional publishing jobs.

They Still  Print

What content area would you choose for your next job?

Content Sites (20%)

®
Branded Content Studio in a publishing company (10.7%)
. ®
s [ ) PR for a Brand (5.7%)
‘ Tech (5%)
®
- Social Media Platform (2.9%)
®

E-commerce sites (1.4%)

| have been a print journalist for almost my entire career. | love it, but | would also love
to have something more sustainable, like online content for major brands.
| just want to continue to be able to tell stories in a fun, unique engaging way.

They Have Lots of Brand Crushes
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Who Took This Survey

Chandraethetalentfairy.com.
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